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RETAIL SALES 
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TRADITIONAL POWERBOAT SALES 
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TRADITIONAL POWERBOAT 
WHOLESALE SHIPMENTS 
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PERCENT OF PEAK 

source: NMMA, SSI 

82% 
70% 

100% 

70% 

22% 

79% 
68% 

86% 

69% 

41% 

78% 

35% 

High Unit Volume Low Unit Volume 



13 
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RV V. BOAT WHOLESALE SHIPMENTS 
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Source: InfoLink, NMMA 
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BUSINESS AND CONSUMER SENTIMENT 
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CONTRIBUTION TO GDP 
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U.S. INFLATION RATE 
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WWHHOOLLEESSAALLEE  FFOORREECCAASSTTSS  

ITR Economic Boat Building  
Production Forecast 

Source: ITR Economics, NMMA 
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Data presented today can be found in the following publications. 
NMMA 2015 Recreational Boating Statistical Abstract 

NMMA Data Dashboard  

Vicky Yu  -  vyu@nmma.org  -   312.946.6261 
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The	Difference	Between	Guessing	and	KNOWING	

A	quick	retrospecXve	on	2015	



The	Difference	Between	Guessing	and	KNOWING	

Results	were	fairly	consistent	across	the	country	



The	Difference	Between	Guessing	and	KNOWING	

Small	boats	conXnue	to	lag	in	growth	

All	Powerboats	(Excluding	PWCs)	
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			The	lag	conXnues	even	in	growth	categories	
Saltwater	Fish	Boats	

Freshwater	Fish	Boats	
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			The	lag	conXnues	even	in	growth	categories	

Pontoon	Boats	
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Results	through	June	2016	



The	Difference	Between	Guessing	and	KNOWING	

Buyer	age	conXnues	to	be	an	issue	
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The	fleet	conXnues	to	age	
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109% Growth 105% Growth 
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Used Boat Gross Margins 

Company Sales Volume Average Top 20% Most 
Profitable 

Under $6 million 19.4% 22.2% 
$6 to $10 million 16.3% 23.3% 
Over $10 million 17.1% 17.9% 
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Top 20% Most Profitable Dealers 
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Average A.I. (Gross Profit) 
per Employee 
Year Average A.I. per 

Employee 
Change 

2013-2014 $126,468 
2014-2015 $134,635 +6.5% 
2015-2016 $143,186 +6.4% 
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Marine YTD Averages:  
Change from 2015 

May 2015 to May 
2016 

June 2015 to June 
2016 

New Boat Sales +37% +16% 

Used Boat Sales +36% +14% 

Service Sales +17% +11% 

P&A Sales +23% +6% 
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