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RETAIL SALES REVENUE 
 

source: NMMA 
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GLOBAL ECONOMY 

Source: JP Morgan 
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AGING BOATER 

Source: Info-Link 

Headwinds 

<25 25-34 35-44 45-54 55-64 65-74 75+ 
0% 

5% 

10% 

15% 

20% 

25% 

30% 

Age 

%
 o

f A
ll 

B
oa

t O
w

ne
rs

 

1997 2013 



20 

STAGNANT MIDDLE CLASS 

Source: EPI 
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RISING STUDENT DEBT 

Source: NY Fed Consumer Credit Panel/Equifax 
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All data presented today can be found in the following publications. 
NMMA 2014 Recreational Boating Statistical Abstract 

NMMA Data Dashboard  

Vicky Yu  -  vyu@nmma.org  -   312.946.6261 
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Marine Dealership Trends 
YTD Averages 

May 2015 
compared to  

May 2014 

July 2015 
compared to  

July 2014 
New Boat Sales +15.1% +16.4% 
Used Boat Sales +13.9% +0.7% 

New Boat Inventory +17.9% +16.9% 
Used Boat Inventory -0.5% -8.5% 

Total Spending +7.7% +11.1% 

Net Profit +45.7% +25.8% 
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Thank you 

800.772.3377 
www.spader.com 
info@spader.com 



Questions?	
  

BoatingIndustry.com/Webinars 


