
www.boating-industry.com Market Data Book 2015   |  Boating Industry  |  3  

CONTENTS
Volume 78  |  Number 7

At The Helm
  6| NUMBERS, NUMBERS AND MORE NUMBERS 

Boating Industry

EDITORIAL COLUMN

SECTION SPONSORED BY: 
Protective
See ad on page 13
www.protectiveasset 
	 protection.com

SECTION SPONSORED BY: 
STA-BIL 
See ad on page 23
www.sta-bil360marine.com

SECTION SPONSORED BY: 
NextGear Capital
See ad on back cover
www.nextgearcapital.com

12 22 34 42

12 MARKET INTELLIGENCE

12| �U.S. BROKERAGE SALES: PACIFIC  
NORTHWEST, GREAT LAKES INCREASE 
SALES FOR SECOND YEAR

16| �BOAT SALES ONLINE: TABLET AND MOBILE 
USAGE GAINING TRACTION

18| �AVERAGE AGE OF BOAT BUYER HOLDS 
STEADY IN 2014

19| NATIONAL POWERBOAT SALES BY STATE
20| AUCTION DATA

MARKET INTELLIGENCE

DEALERS

CONSUMERS

MANUFACTURERS

Launch
  

  8| �STERNDRIVE SURFABILITY  
MOVES FORWARD 
An update on the integration of Volvo Penta’s  
FWD into the market

10| ��INDUSTRY NEWS 
Updates from Malibu, OneWater Marine Holdings, 
CDK Global Recreation and more

DEPARTMENTS SECTION SPONSORED BY: 
Clarion
See ad on page 35
www.clarion.com

22| DEALER DATA
24| BOATING INDUSTRY DEALER SURVEY
26| SPADER DEALER METRICS
31| �SAME-STORE SALES CONTINUE  

STRONG GROWTH
32| BOATING INDUSTRY TOP 100

34| BOATING PARTICIPATION
34| BOATS IN USE
36| TRENDS IN NEW BOAT SPENDING
39| FISHING PARTICIPATION
40| GROWTH RATES BY BOAT TYPE

42| RETAIL MARKETS
44| BOAT SALES
45| EXPORTS
45| MANUFACTURING PMI
46| TOP TRADE PARTNERS
47| MARKET SHARE

p03x04-BI15MDB-TOC.indd   3 7/24/15   11:31 AM


